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PAGES 
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AUTO/CYCLE 















AUTOMOBILE 

20 00 

24.00 

4 00 

17 00 

1 00 



2.00 

2400 






BIG TWIN 

000 

3 00 


300 ; 





3 00 






CAR A DRIVER 

6108 

32 50 

4.50 

17 00 

6 00 

5 00 



32.50 






CAR CRAFT 

2] 14 

20 73 

3.73 

1700 





20 73 






CIRCLE TRACK. 

13 26 

17.00 

6.00 

11.00 





17 00 






CYCLE WORLD 

30 38 

2250 

8.50 

14 00 





22 50 






DIRT RIDER 

1933 

1900 


1900 





19 00 






FOUR WHEELER 

38.23 

25 84 

6 84 

19 00 





25 84 






OWNS A AMMO 

200 

0.00 







0.00 






I JOT ROD 

27.52 

27.50 

7 50 

15 00 


500 



27.50 






MOTOR TREND 

23.55 

27.00 


20 00 


700 



27 00 






Motorcyclist 

23.76 

21.00 ! 

3 00 

1300 


5.00 



21 00 






FETJLRSJ'N 4 WHEEL 

29.10 

19 64 

3 64 

]6.od 





19.64 






POP HOT RODDING 

17 00 

2200 

700 

is.od 





22.00 






ROAD A TRACK 

43.73 

34 50 

4 50 

21 DQ 

9.00 




34,50 






SPORT TRUCK 

18.78 

23.74 

2 74 

21.00 





23.74 






STOCK CAR RACING 

5.00 

4 nq 


4.00 





4.DO 






BUSINESS NEWS j 















BUSINESS WEEK. j 

0.00 

4.00 


■ 


r 



0.00 





4.00 

FORBES 

0.00 

4.0Q 







0.00 





4.00 

FORTUNE 

9.36 

7.0Q 





i 

4.00 j 

4.00 





3.00 

MONEY 

4.00 

11.00 



7 00 



4 00! 

11.00 






YOUR FUTURE ! 

o.oc 

1.00 






1.00 

1.00 






CORPORATE 




r | 



j 








AMERICAN HERITAGE j 

0.00 

4.00 




! 

i 

I 

0.00 




2.00 

200 

AMERICAN SPECTATOR j 

5.00 

5.00 





; 


0.00 




5.00 


avenue I 

LOO 

1.00 






i 

0.00 




TOO 


HARPER'S i 

9.00 

9.00 







0.00 




7.00 

2.00 

KENTUCKY FARMER MAG 

2. DO 

2.00 







U..00 




2 00 


LOUISVILLE 

4.00 

4.(XJ 






i 

0.00 




4 00 


NATIONAL REVIEW 

7.00 

6. IX) 







0.00 




600 


NEW REPUBLIC j 

500 

6.00 







0.00 




6.00 


OPERA NEWS 

5.00 

6.00 







0.00 




600 


TOBACCO INTERNATIONAL 

3 00 

2,00 







0.00 




200 


TROIKA 

000 

1.00 







0.00 




1 00 


VIRGINIA TOWN A CITY 

4.00 

4.00 






, 

0.00 1 



4 00 
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CABLE GUIDE 2 9/95 

600 

11 00 


5 00 

3.00 



.TOO 

11.00 





CAB) .F. GUIDE 10/95-1/96 


200 



LOO ‘ 


1 00 


2.00 , 





IN STYLE 

16 00 

32 00 


800 

6.00 


1000 

8 00 : 

32.00 





MOVITil.TNIi 

33 03 

35 16 


1900 



700 

4 00 

30.00 


5 16 



PRI-MILKI-: 

32 79 

2892 


1800 

6 00 




24.00 


4 92 



us 

41 1X1 

53.44 

8.00 

1800 


8.00 

1000 

8 00 

52.00 


1 44 



VITIM 

2 00 

6.00 






6.00 

6.00 





ENTERTAINMENT - WEEKLY 














ENT WK.LY (before »■!)* 

101.02 

30.15 


6.44 

7.00 

7 44 

4.44 

2.00 

27 32 

100 

2.83 



ENT WKLY (8M A, after)* 


37.43 

680 

8 88 

5.44 

4.44 | 

7.44 

3.00 

36 00 


1 43 



*1 EW SPECIAL 44 














PEOPLE 

117.18 

72 48 

861 

13.00 

11.00 

i6.oo; 

12.33 

6.00; 

66.94 

1 00 

1.54 


4 00 

T. V GUIDE (before 7/1) 

67.00 

24 00 


3.00 

7.001 

7 .00, 

4.00 

3,0Gj 

24,CX) 





T V GUIDE (7/1 A after) 


37 00 


11.00 : 

4 00 

8 00)' 

6.00 

4.00 

33.00 




4 00 

ENTERTAINMENT PROGRAMS 








i 






CARNEGIE HAU. 


0 00 







0.00 





KENNEDY CENTER 


4 00 



L 



4,00 

4.00i 





LINCOLN CENTER 


4.00 



1 



4.00; 

4.00' 




1 

NATIONAL THEATRE 


4.00 


i 


■ 


4.00! 

| 

4,oo; 





PLAYBILL NEW YORK. 

* 

9.00 



5.00 

i 


4 00: 

9|00i 




i 

PLAYBILL PHIL/BALT 


000 






l 

0:00 




• 

STAGER1LL CHICAGO 


4.00 






4.00| 

4.00 





stag} .mix SF 


4.00 


' 


i 


4.00! 

1 

4oo 


! 



EPICUREAN 








■ 





i 

BON APPETIT 

0,00 

6.00 


5 




4.00; 

4.00 




2 od 

FOOD & WINE 

oloo 

3.00 


* 




3.00; 

3.00' 





GOURMET 

17.00. 

6.00 




1 


4.001 

1 

4..0CJ 




2 Od 

FISHING/ll UNTING 





| 

i 









BASSMASTHR 

30 00 

20 00 


IB.OOt 

i 

/.«* 


1 

20.00 





FIELD ». STREAM 

40 00 

41.54 

6.54 

18.00, 

lO.OCj 

/.uo 

* 


41.54 





HUNTING 

19.37! 

25.00 


20 00 


5soa 


i 

25.00- 





OUTDOOR LIFE 

3400 

26.00 


1600 

10,00 




2600 





SPORTS AFIELD 

40.14 

37.00 


20.00. 

10.00 

?.o<f 



37 00 
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AMERICAN PHOTO 

000 

0 00 







0 00 





COUNTRY AMI:RICA 

28 55 

34.00 

600 

14 00 

200 

6.00 

600 


34 00 





COUNTRY WEEKLY 

16.00 

14.00 


800 


600 



H 00 

3 00 




GEORGE 


4.00 


1 0(3 




100 

200 




2 00 

INTERVIEW 

33.31 

26.98 


1900 




600 

2500 


1 98 



LIFE - SPECIAL 

IS 

55.38 

H 38 

15 00 

900 

4 00 

800 

8 00 

55.38 

1 00 




OUT 


9 20 






800 

8.00 


1.20 



SPY 


12 00 


5.00 




700 

12.00 





TEN PERCENT 


II oo 






700 

7 00 


4.00 



VANITY PAIR Fh ib-Dcc 

31.95 

51 90 

19.14 

900 



9.00 

700 

44 14 


5.76 


200 

VANITY FAIR J«n96 


1 00 





1.00 


1.00 





prIEN’S GENERAL INTEREST 














ADVOCATE 


800 






800 

8.00 

TOO 




DETAILS Feb-Dec 

47 09 

44 27 

22 38 

15.00 




2,no ; 

39.38 


4.89 



DETAILS Jan96 


1 00 


1,00 





1.00 





ESQUIRE 

3090 

33 94 


18.00 

6 00 



7.00 

31-00 


094 


2.00 

GENRE 


000 





1 


0.00 





CJQ Feb-Dcc 

35.28 

42.25 

15 53 

15.00 




7.001 

37.53 


4.72 



«Q J ait 96 


200 


2.00 





2.00 





PENTHOUSE 

63(56 

56.12 

1595 

17,00 

lO.OOf 

7.00 

i 


49.95. 


4 17 


2.00 

PLAYBOY 

70.32 

67.79 

21 85 

16.00 

10.00! 

8.oo: 

; 

8.00 

63.85 


1 94 


200 

MILITARY - MONTHLY 














MILITARY LIFESTYLE 


5 00 




3j00 

i 

2 .00, 

5.00 





MILITARY RETIREE 


4 00 






4.00 

4.00 





'OFF DUTY 


6 00 




6 ,00: 



6.00 





SALUTE 


6.00 


6.00 



j 


6.00 





STATESIDE FAMILY 


5.00 



I 

4.00 

1.00: 


5.00 





MILITARY WEEKLY 





! 

: i 

! 







A/N/AF TIME5 


1700 


10,00' 


7.00 

f 

y 

17.00 






j 


£9T 86E090S 
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PAGES 
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PAGES 
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PAGES 
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PAGES 
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MUSIC - MONTHLY 














AUDIO 

0 00 

0 00 







000 





PULSE 

0 00 

0.00 







0 00 





SPIN Fftb Arif, 

33.18 

15 46 


12 00 





1200 


3.46 



SPIN Sftpt-Jnn 


13.00 

7.00 

600 





13 00 





STEREO REVIEW 

21 00 

18.00 


1800 





18.00 





MUSIC - WEEKLY 














ROLLING STONE 

67.77 

61.53 

2023 

20.00 j 


600 

800 


54.23 


4 30 


3 00 

NEWS WEEKLIES 














NEWSWEEK 

38.98 

20 00 


2 00 

1000 



4.00 

)6.bo, 




4 00 

TIME 

53 86 

35 87 

5 87 

800 

10.00 1 


5.00 

4.00 

32*87 




300 

U S. NEWS & WORLD REPORT 

6 88 

13 00 


2 .oa; 

3.00 



4.00 | 

9:00 

4.00 



4 00 

REGIONAL/LOCAL - MONTHL 

Y 













BUZZ 


6 00 






6.00 

6.00 





CHICAGO MAGAZINE 


9 1X1 



3.00 



6.00 

9;00 





D MAGAZINE 


0.00 


'i 





0.00 





HONOLULU 


9.00 






9 00 

9,00 





IX)S ANOFLES 


6.00 






600 

6;oo 





REGIONA1/I-OCAL WEEKLY 














NEW YORK 

30,00 

36.00 


9.oo; 

3.00: 


7 00 

600 

20 j00 


800 


800 

SCIENCE/MEC1IANICS 




i 





1 





HOME MECHANIX 

8,00 

1000 



500 

500 



TOjDO 





OMNI 

49.61 

19.96 

12.96 

4.00! 

pool 

2 00 



19,96 





POPUI.AR MECHANICS 

34.10 

48 84 

20.84 

16.00; 

5.001 

7 00 



48,84 





POPULAR SCIENCE 

0.00 

5.00 



5.00! 




5,00 





SPORTS MONTHLY 














INSIDE SPORTS 

36.40 

46 00 

8.00 

18.00' 

5.oo; 

8 00 


700 

46.00 





SPORT 

40.13 

41.00 


21.1X1! 

j 

5.00 1 

800 


700 

4L00 





SPORTS WEEKLY 














BASER AT.L WEEKLY 

0.03 

0.00 







0,00 





SPORTING NEWS 

18.0Q 

27.00 


19.00 


800 



27;.00 





SPORTS ILLUSTRATED 

117 49 

89.63 

13.35 

33.00 

13.00 

15 00 


8.00 

82 J 5 

l 00 

3.28 


4 00 


89f8620902 
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PART, 

PAGES 

AT.PI NR 
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PAGES 

NPE + 
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PACKS 

BRAND ARTS OTHER 

StlPPl.FMF.NTS 














LA TIMES MAGAZINE 


600 






6.00 

600 





NY TIMES MAGAZINE 


0.00 







000 





PARADE 

7.27 

3 24 



0 85 

060 

0 35 

1.44 

3 24 





USA WEEKEND 

6.88 

4 05 



1.88 

0 79 

0 32 

1.06 

4 05 





TABLOIDS 














NATIONAL ENQUIRER 

35.00 

33 00 



10.00 

15 00 

600 


31 00 




200 

SOAP OP MAGAZINE 

11.00 

5 00 





5 00 


500 





SOAP OP WKLY before 7/4 

700 

9 00 



4 00 

300 

200 


9.00 





SOAP OP WKLY 7/4*, after 


9.00 



2 00 

4 00 

3 00 


9.00 





STAR 

30 oa 

32.00 



900 

14.00 

7.00 


30.00 




200 

TRAVEL 














CON DE NAST TRAVELER ' 

0 IX) 

200 







fl.00 




2.00 

TOWN ft. COUNTRY 

0 DO 

000 



1 




0.00 





TRAVEL A. LEISURE 

0 00 

5 00 






300 

3.00 




200 

WOMEN’S FASHTON/IMACF. 














ALLURE Jan-June 

24,70 

13 04 


4 00 



4.00 

3.00 

u.oo 


204 



ALLURE July-Jan 


22 04 


900 



9.00 

200 

2o ; oa 


2 04 



BRIDAL GUIDE 

0:00 

000 







0.D0 





BRIDES 

3.00 

0 00 



! 




0.D0 





COSMOPOLITAN 

59.90 

48 12 

4.M 

13.00: 

5.00 

3.00' 

10.32 

8 00 

43.32 


4.80 



ELLE 

17.00 

13 00 

| 

8.00 i 



5.00 


u.oo 





GLAMOUR Feb-Dct 

42.62 

33.21 


12.00 

! 


10.00 


28,53 


4.68 



GLAMOUR Jan 96 


300 

1 

1 00 



2.00 


3.00 





HARPER’S BAZAAR 

10.00 

800 





5.00 

3.00; 

8.00 





MADEMOISELLE Feb-Dec 

32.77 

34 84 

7.22 

14 00 



9.00, 


30.22 


4 62 



MADEMOISELLE Jan 96 


1 00 


000 



L00 


t.oo 





MARIE CLAIRE Jnn-June 

0.00 

2 00 





2,00 


2.00 





MARIE CLAIRE /uly-Auf- 


000 







0.00 





MARIE CLAIRE Scpt-Jan 


4 00 





4.00 


4,00 

! 




MIRARELLA 

0.00 

0.00 



i 




0.00 





MODERN BRIDE 

0.00 

000 




j 



0.00 





SELF 

5,00 

800 





8.00 


8.00 





VOGUE Feb-Dec 

27.62 

25 15 


10 00 

] 


10.99 


20.09 


4.16 



VOGUE Jnn96 


2.33 


1 00 ! 

j 


1 33 


2.33 






P**c 5 ycllnw 
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1994 

ACTUAL 
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1995 
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MKKI1 
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BASIC 
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VIRGINIA 
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PAGES 

BAH 
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PACES 

BONUS 
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PAGES 

ALPINE 

CORPORATE PACES 

IN PE + PAGES 

PAGES 

BRAND ARTS OTHER _ 

WOMEN’S CEN 1NT - MONTHL 

Y 












NEW WOMAN 

54 61 

52.74 

7 60 n 00 

600 

6 00 

1000 

800 

50 60 


2 14 



TRUE STORY 

28 Si 

23 00 


900 

7.00 

7 00 


23.00 





WOMAN'S WORLD 

11.00 

15.00 


3.00 

8.00 

4 00 


15 00 

1 00 




WORKING MC I HER 

1600 

900 




9 00 


9.00 





WORKING WOMAN 

1400 

22 . 0 Q 


6.00 


9.00 

7 IX) 

2200 





WOMEN’S GEN LNT WEEKLY 













SOAP OP DIG before 7/4 

46.17 

13 00 

4 00 


3 00 

3 00 

3.00 

L3.00 





SOAP OP DIG 7/4A^ifter 


18 00 

6.00 


400 

3 00 

5.00 

18.00 





WOMEN’S HOME SERVICE 













ARCH DIGEST 

Is. 00 

000 






0 00 





COUNTRY HOME 

;0.oo 

10 00 




6 ,p 0 ; 

4 00 

10.00 


■ • 



HOME 

IQ.12 

20 00 


8.00 

■ 

6.00 

600 

20,00 . 





HOUSE BEAUTIFUL 

5.00 

000 






0,00 





SOUTHERN LIVING 

12.00 

12 00 




6.00 

6 .IX) 

12.00 

3.00 




WOMEN'S SERVICE - MONTH 

LY 












BETTER IIOMES <&. GARDENS 

11.00 

11.00 

5.00 

900 


9jOQ 

8.00 

31.00 





LADIES' HOME JOURNAL 

23.00 

26.99 


8 . 0 Q 


10.99; 

8 . 00 ' 

26.99 





MoCALLS 

38.70 

27.00 

A 00 

600 


9.00; 

8O0| 

27.0Q 

11.00 




REDBOOK. 

47.51 

41.99 

10.00 

700 

6.CK7 

10,99 

8.00 

41.99 


t 



WOMEN’S SERVICE - WEEKL 

Y 





! 

. 






FAMILY CIRCLE 

24.00 

21.00 


3,00 


lOiOO! 

8 . 00 ! 

21.DO 


1 



FIRST J'OK WOMEN 

37,00 

31.00 

U .00 

600’ 

6.oo; 

8 . 00 ' 


31.00 

9.00 




WOMAN’S DAY (7/ 1-9/1) 


27.00 

9 00 

600 

3.oo; 

4,00 

5.001 

27.00 





WOMAN’S DAY (9/19-12*19) 

58.03 

19.00 

4.00. 

400 

3.(XJ 

5.00 

3,00! 

19.00 





TOTAL 

2835.90 

1777.93 

317.73 936.32 

327.17 

295.27 

337,S0 : 

356.50 

2570.49 

36.00 

90.44 

0.00 

46.00 0.00 71.00 


0M8GK0902 
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